INVOLVED|&




We align your company’s values with meaningful causes, creating
connections that benefit both the community and your brand.

We’'re here to amplify your commitment to social responsibility, ultimately
giving you an edge in talent acquisition, retention, and brand loyalty.




Professional Services Include:

Community Relations — Community Involvement
Publicity — S Releases
Branding — Strategic Projectg oyee Involvement/Volunteer
Committee; Sub-log \ployee Committees

INVOLVEDI &

PARTNERSHIPS THAT MATTER

Personnel Developme
Job Descriptions, Re
“Lifting Up” Leader

iness Development:
tions, RFQs/RFPs;
and Engagement




Community Impact Facts:

82% of consumers consider corporate social responsibility when

choosing where to buy.
Source: Forbes Human Resources Council; Forbes Media LLC; Sustainable Brands

88% of consumers are more likely to purchase from a company that

supports environmental and social issues.
Source: Forbes New York Business Council; Business Dasher




64% of CEOs are increasing investments in
community initiatives, reflecting the competitive

advantage of social responsibility.
Source: PWC Global CEO Survey; MovingWorlds.com

90% of the companies on the S&P 500 index
published CSR reports in 2019, up from 20% in
2011

Source: Harvard Business School; Governance & Accountability Institute,
Inc.




86% of millennial employees value corporate social programs and are
likelier to stay with companies that prioritize community.

Source: Forbes Human Resources Council

66% of young people want to work for socially responsible

companies.
Source: ProcurementTactics.com; Center for Social Impact Communications




Relevant Recommendations/Referrals:









mailto:bbrewer@hallgroup.com

Employees who are more involved and communities benefiting from the
company efforts have a direct and proven correlation with increased profitability




Select volunteerism examples:

e Numerous leadership positions for an environment non-profit
e chaired donation, sponsorship, and volunteer participation, all of
which increased dramatically.

e Selected by City Council Representative to serve on the $1.2 billion City of
Dallas Citizens Bond Committee.




INVOLVEDI &

PARTNERSHIPS THAT MATTER

Why Choose Involved! LLC?

With decades of experience, we've seen the
power of authentic community involvement
firsthand. Involved! LLC merges marketing
expertise with a genuine commitment to
community engagement, delivering results that
go beyond numbers. By partnering with us,
you'll gain the strategic advantage to make a
lasting difference while enhancing your brand’s
value and fostering a stronger, more engaged
workforce.




Our Targeted Approach to Community Involvement

= Goal Definition with Senior Management
= Empowering Employee Ambassadors

= Customizing Community Strategies

= [Impact Measurement and Reporting

= Long Term Success through Strategic Partnerships




Involved! LLC.

5706 E. Mockingbird, Suite 115
Dallas, TX 75206

Nvolved.net

214.725.9300; 702.510.2274
susan.falvo.sf@gmail.com;
kathleenfoleyre@gmail.com
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