
Bringing your plan together

Setting the stage for success



Our Team has extensive experience in all aspects of 

marketing and communications and understands the 

transformative power of community engagement.

We align your company’s values with meaningful causes, creating 

connections that benefit both the community and your brand. 

We’re here to amplify your commitment to social responsibility, ultimately 

giving you an edge in talent acquisition, retention, and brand loyalty.

Building relationships 

together that matter



Community Relations – Community Involvement

Publicity – Press Releases

Branding – Strategic Projects; Employee Involvement/Volunteer 

Committee; Sub-logos for Employee Committees

Business Development: 

Introductions, RFQs/RFPs; 

Sector Analysis and Engagement

Personnel Development:

Job Descriptions, Reviews, 

“Lifting Up” Leadership, Retreats

Professional Services Include:

Clients select services for their respective needs. They have the option to 

add to, change, or update services provided by Consultant.



82% of consumers consider corporate social responsibility when 

choosing where to buy.

88% of consumers are more likely to purchase from a company that 

supports environmental and social issues.

Community Impact Facts: 

Source: Forbes Human Resources Council; Forbes Media LLC; Sustainable Brands 

Source: Forbes New York Business Council; Business Dasher



64% of CEOs are increasing investments in 

community initiatives, reflecting the competitive 

advantage of social responsibility.
Source: PWC Global CEO Survey; MovingWorlds.com

90% of the companies on the S&P 500 index 

published CSR reports in 2019, up from 20% in 

2011
Source: Harvard Business School; Governance & Accountability Institute, 
Inc. 



86% of millennial employees value corporate social programs and are 

likelier to stay with companies that prioritize community.

66% of young people want to work for socially responsible 

companies.

Source: Forbes Human Resources Council

Source: ProcurementTactics.com; Center for Social Impact Communications



Relevant Recommendations/Referrals: 

Susan Falvo and I worked together for several years while she was an executive with 

another organization. When she opened her consulting firm, I hired her as our 

Marketing Strategist. She provides us with a range of marketing and communications 

functions and adapts her services to our needs. Initially, she worked on strategic 

planning, business development, and publicity. With her range of expertise, she 

added community involvement and volunteerism. We appreciate her professionalism, 

sense of urgency, and timeliness with the services provided our firm. 

Terrance J. Wright, Managing Principal

Wright Group Architects-Planners, PLLC

1430 South Broadway Street

Carrollton, TX

972-242-1015 x102

twright@wrightgroup.net



Susan Falvo and I first met through a large real estate transaction that I was in charge 

of for a real estate developer. She was tasked with overseeing the proposals and 

interviews for the sale of a building owned by a governmental agency and my firm 

was submitting a proposal. She handled herself professionally and the process was 

fair and completed in a timely manner. 

We now serve on a non-profit board that assists the Dallas Park and Recreation 

Department and their respective efforts. Susan chairs our events and fundraising, and 

our foundation has benefitted from her expertise and professionalism in these roles. 

We have seen a tremendous increase in our funding efforts and our events have been 

sold out annually. I am happy to recommend Susan, so please feel free to reach out to 

me for further information.

Michael Blackwell, Senior Managing Director-Development

Mill Creek Residential 

5910 N. Central Expressway, Suite 1100

Dallas, TX 75206

469-480-4539

mblackwell@mcrtrust.com



Susan and I serve on a non-profit board together and I have worked with her on 

several events for this organization. She has a wealth of knowledge and experience in 

community relations, marketing, and communications and I have been impressed 

with her diverse background. A few years ago I asked her for assistance with an 

employee volunteer activity. She was very helpful, provided me with all the contacts 

and information needed, and the event went off very well. Given my experience 

working with Susan both professionally and personally, I am happy to provide this 

recommendation for her. Thank You. 

Ben Brewer, COO

Hall Group

2323 Ross Ave., #200

Dallas, TX 75201

bbrewer@hallgroup.com

214-269-9500

mailto:bbrewer@hallgroup.com


Community Impact Advantages:

• Benefits Talent Acquisition efforts

• Assists in Diversity, Equity, Inclusion, and Belonging efforts

• Ensures better Community Relations

• Ensures better Client and Shareholder Relations

• Provides opportunities for improved Public Relations

• Adds to Publicity and Reporting Enhancements

Employees who are more involved and communities benefiting from the 

company efforts have a direct and proven correlation with increased profitability



Relevant professional examples:

• Marketing and Communications Consultant for the grand opening of a new 

entertainment complex

• the most profitable operation of this type nationally and 

internationally.

• Branding and advertising campaign for a large financial institution

• awareness increased from 16% to 94% in less than twelve months. 

Select volunteerism examples:

• Numerous leadership positions for an environment non-profit 

• chaired donation, sponsorship, and volunteer participation, all of 

which increased dramatically. 

• Selected by City Council Representative to serve on the $1.2 billion City of 

Dallas Citizens Bond Committee. 



Why Choose Involved! LLC?

With decades of experience, we’ve seen the 

power of authentic community involvement 

firsthand. Involved! LLC merges marketing 

expertise with a genuine commitment to 

community engagement, delivering results that 

go beyond numbers. By partnering with us, 

you’ll gain the strategic advantage to make a 

lasting difference while enhancing your brand’s 

value and fostering a stronger, more engaged 

workforce.



Our Targeted Approach to Community Involvement

▪ Goal Definition with Senior Management

▪ Empowering Employee Ambassadors

▪ Customizing Community Strategies

▪ Impact Measurement and Reporting

▪ Long Term Success through Strategic Partnerships

Putting together a successful community 

involvement program – developing 

partnerships that matter 

Forming Partnerships That Matter – 

It’s more than just doing the right thing



THANK YOU!

Involved! LLC.

5706 E. Mockingbird, Suite 115

Dallas, TX 75206

Nvolved.net

214.725.9300; 702.510.2274

susan.falvo.sf@gmail.com;

kathleenfoleyre@gmail.com
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